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What Makes Up
Your Perfect
Customer?

Demographics

> Age

Income
Location
Marital Status
Number of
Children
Occupation

» Education Level
» Race

v v v v

Psychographics
» Personality Traits
» Beliefs

» Values

» Attitudes

» Interests

» Lifestyle

@ Developing Your Market Message

7 Key Questions:

1. What are Your Avatar’s Biggest Core

Desire?

2. What are your Avatar’s Biggest Doubts &

Fears?

el

What They Want?

Everything
Begins
with
knowing
Your
Market.
then
crafting
Your
Unique
Message
which tells
you
“Where
They Hang-
Out”
to Employ
a Specific

Media

What is Your Avatar’s Greatest Opportunity?
What is Most Important to Your Avatar?
What are the Signs They Have/Don’t Have

Your Market <«—— Market
is (Who)
Your Who Media —»
(How)
Who is Your Message ,
Perfect (What)
Customer?

H I-low to Attract a
o/

Market

6. How Will Your Product/Service Positively
Impact Their Life? Now, 5 years, 10 years?
7. What Will It Cost Your Avatar Not to Have

Your Product?

Ange
Avatar

What You

Want

Constant Flow of
Your Perfect
Customers and

Have the Business

¢ Life That You

Desire

Customer’s
Message
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Social Media:

Facebook
Instagram
Google
Linkedin
Twitter
YouTube
Tik Tok

X

Media
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Avatar

V.

What You
Avoid

Perfect Customer = Angel Avatar

©2020-CEO Chef Consultina

Virtual Media:
Blogs

Pay per Click
Website Form
Email Campaign
Affiliate List
Email Newsletter
Podcast Yours
Podcast as guest
Webinars
Surveys
Ads/sales Funnels
YouTube Channel
IM Soliciting
Zoom Networking
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Real World Media:
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Charitable Work

1 on 1 Meetings
Live Networking
Surveys Live
Country Club Membership
[0 Wine Tastings

[0 Cocktails

[0 Golf membership
[0 Tennis membership
[0 Social Clubs

[0 Business Clubs
Woman’s Groups

[0 Social

[] Business

[0 Philanthropic
Your Own Book

[0 Live Speaking

[ Radio Interviews
JV Partners

Paper Newsletter

PR

Meetings with POI
Adult Education
Direct Mail
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